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The Ecolife Project

Ecolife- Ecological Lifestyles for CO, Reduction is a co-founded
project by the European Commission with the LIFE+2012
Information & Communication program.
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N Ecolife Objectives
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Ecolife intends to exploit the experience achieved in
professional communication on risk perception and
risk prevention, adapting and transferring its approach
to communication on climate change, to:

1) Raise awareness and sensitivity about climate
change in the project target audience;

2) Achieve an effective reduction of CO2 emission
through a more environmentally conscious lifestyle of
the project target audience;

3) Exploit and multiply the effectiveness of the
communication approach adopted by the project
proposing it to other public and private environmental
communication operators.
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%.,.(:;EcoLife Sustainable Actions

Ecolife Sustainable Actions will concern
different aspects of current life:

* mobility,

* energy and waste,

* shopping and nutrition,

e public services,

* leisure time

e life in the house/collective environment.
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Habits change and eco-lifestyles:

» Install Solar Panels on your roof |

Vantaggio
ambientale

Vantaggio ambientale
Vantaggio 5
economico

» Grow your own vegetable
garden!

Vantaggio sociale Vantagg
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Data Quality

Inventory LCA: Ecoinvent *\v\

Data from qualified entities and ofﬂg&a#i
Institutions

Clarity in Hypotheses and procedures
Comparison of multiple sources - gensit?
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Communication Targets

Three main targets of the communication campaign:
* Young Couples
* Retirees

* Domestic workers/care givers
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their “lifestyle”
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The Local Communities

N

- To disseminate information and best practices on sustainable lifestyles, the
beneficiaries of the project will make use of the "Local Communities”.

* Local Communities are 30 information centers of assistance and support to
citizenship, daily managed by beneficiaries and located throughout the national
territory.

*In only 24 months the Communities have

saved 24,075,813 kg of CO2
equivalent. L. | S e,
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Communication Tools

EcolLife has developed an intense and continuous media campaign,
based on traditional and modern media. Main channels and tools
were:

* a dynamic web portal and a periodic newsletter

* 3 project dépliant and a brochure on environmental
communication

* a comic novel

* banners, posters and information boards,

* a traveling exhibition

* a scenario simulator, a simulation game and 2 apps

* social media campaigns: news, citizens contests and group
discussions
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30 Local Communities: more than 80.000

citizens involved (in 24 months);
web site www.ecolifestyles.eu: 17.173

sessions; 13.206 users; 45.097 page
visualisations; 721 news (dati Google
Analytics);

Traveling Exhibition: 52 national events;
4 toolkit: 318 download; 3.674 usages
Subscritpion guestionnaires: 6.003
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Some numbers- 2

e Sustainable events presence: 63 national
events, 3 international events(Bruxelles,
Friburgo e Lisbona), 115.000 citizens met;

e Social media (Facebook e Twitter): 967 posts
115.020 visualisation, 4.611 “likes”, 2.920
201 followers on Twitter;

* Newsletter: 13 newsletters reaching more
that 1600 subscribers.
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?Q‘ Sustainable Action vs. Target
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Quantita di CO2 risparmiata (kg)
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Al = Mobility; A2 = Energy; A3 = Shopping and Nutrition; A4 = Public Services; A5 =
Leisure Time; A6 = Life in colective environments/house.
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media kg di CO2 pro capite risparmiata
per categorie

bad./coll. dom. giov. cop./single pensionato/a
ind.

altro
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Contatti

Beneficiario coordinatore e Responsabile della
Comunicazione:

Legambiente Onlus

Ufficio Progetti Territoriali
Via Salaria 403 — 00199 Roma
Tel +39 0686268363

Fax +39 0686218474

Email: info@ecolifestyles.eu

www.ecolifestyles.eu - www.legambiente.it
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